
An analysis of changes/improvements implemented throughout
the revisiting of the Richardson’s Bakery website.

Content
The site’s content was the first thing to be reconsidered prior to beginning any of the

redesign. Much of the content remained the same in the new website, but some of it

was updated and moved to locations that were more suitable. Below is a list of the main

content changes made across the new website.

● After learning about the three principles of rhetoric in the content strategy lecture,

I decided that it was important to include these in the opening paragraph of the

homepage. This would be the user’s first impression of the business, so the

content needed to make a good impression of the bakery and maintain their

interest in finding out more information on the website.

● The business promises were moved to the about page. After reviewing this

content I thought that it would be more suitable on this page since it is about the

goods that the business makes.

● A paragraph about the additional services that the bakery offers was included on

the new homepage. Previously, these were only listed on the contact page. I

thought that it may capture the user’s attention better if these services were

mentioned in a paragraph. The paragraph was paired with ways in which the user

could get in touch with the bakery if they had wanted to make an inquiry.



User Experience Considerations
● The previous mobile navigation used to be open when the user arrived on the site

(rather than closed with the option of selecting the toggle hamburger to open it).

This was corrected so that the mobile navigation would be closed upon arriving

on the site. The business logo would now be visible and the navigation would

open on top of the logo upon clicking on the hamburger button.

● In the previous design- I had given the navigation links a different colour

depending on the link state (visited, active, hover etc). I realized afterwards that

this confused the users. After visiting some of the links, they would change

colour and confuse the user about which page they were currently on. I decided

to keep the links the same colour for all states, except for when the user would

hover or focus on one of them.

● Javascript was used to highlight the current page that the user was on while

using the site. This was something that I did not consider in the original design

and  I think it offers a better user experience when the user can see which page

they are currently on.

● Box shadowing was added to the images of goods that are links to the different

goods categories. Previously, there was nothing that made it obvious to the user

that these images were clickable links. The user may have been missing out on

viewing the variety of different breads, cakes, pastries etc.

● Methods of getting in contact were made available on the homepage of the site.

Previously they were only available on the contact page and in the footer. This is

information that the user would likely be looking for so I wanted to make it more

readily available.



● The opening hours in the footer were modified with JavaScript so that the current

day of the week would be highlighted.

● A secondary navigation was added to the footer to prevent the user from having

to scroll to the top of the page to navigate to a different one.

● A navigation was added at the end of each good category page that linked to the

different categories. Previously, the user would have had to  return to the goods

homepage and select the different category that they wanted to view.

● The list of additional services with images were removed from the new contact

page. Previously they were the first thing that the user would see and they would

have to scroll past them in order to reach the contact form. I thought that this

may cause some frustration for the user. If they arrived on this page and didn’t

see what they were expecting - they may have left the site. I therefore decided to

make the contact form and the iframe the first thing that the user would see upon

arriving on the contact page. Below them I repeated the address and alternative

contact methods. Javascript was used to let the user know if the bakery is

currently open or not. In the event of the user arriving on the site when the bakery

is shut, I decided to add a link to the opening hours so that they can view when it

will be open.

● A custom 404 error page was designed for the site. This wasn’t done previously.

The error page redirects users back to the homepage or to the contact page.



Accessibility
● In order to make the site as accessible as possible, I tried to use semantic HTML

markup as much as possible to aid screen readers. I added aria labels to the

header navigation, footer navigation and navigation within <main> on the pages

of the different categories of goods.

● On the about page, the div containing the link to the local goods page has a

background image applied to it in the CSS file. In the original design, I had not

thought about ways in which I could describe this background image to the

visually impaired. In the new design, I included a paragraph in the HTML file

which described the background image of the div for the visually impaired. This

was moved out of sight so that users with capable vision would not see it.

● A sitemap was included in the redesign of the website in order to assist

accessibility also.



SEO considerations
● New knowledge acquired in the SEO lectures was used to try to improve the

website's SEO. I had previously not realized the importance of the type of content

included within each page’s <h1>/ <h2> tags. The first <h1> for all pages on the

previous site was “Richardson’s Bakey” because this was used in the header as

the logo for the site. I mistakenly used numerous  h1s throughout each page as I

had not realized that only one should be used per page. In addition to this - the

content within the h1 tags were not beneficial for SEO. For example- on the

homepage the first h1 after the header said “welcome.” Upon realizing the

negative consequences of not making effective use of content within the h1 and

h2 tags- I decided to change the content of some of them in order to improve the

SEO. I replaced the <h1> in the header with a <p> and styled it to look how I

wanted it to.

● Meta description tags were added to each page. This is something I had not

known about previously.

● On the contact page I decided to create the opportunity for the bakery to have

users subscribe to a newsletter which would enable them to share promotional

material with customers and perhaps have them return to the website.

Visual Design
● The visual design of the new site remains much the same as the original. One

change I made was that I decided to give images and buttons styled as links a

border radius that created less sharp and rigid looking edges. I think this

softened the design a little. I also decided to include more white space in each

section. I feel that the previous design appeared a bit crammed in some areas.




